







































































































































































































































































Mickey Revenaugh Z

Broadband Networks Inc., State College, PA
K-16 Director of Marketing, Sept.-Nov. 1999, Conceptualized, launched, and maintained
first-ever end-user focused marketing campaign for interactive videoconferencing and
distance learning company. Planned and implemented national advertising campaign, trade
show schedule, dircct marketing strategies, and public relations rollout invelving extensive
use of online media. Tripled school and district sales leads within three-month period.

Schools and Libraries Division/USAC, Washington, DC
Vice President for Outreach and Education, Dec, 1997-Aug. 1999. Spearheaded all
communications operations for non-profit startup to implement $2.25 billion annual “E-rate”
program designed to connect every school and library in America to the Intemet.
Implemented hundreds of group presentations and satellite teleconferences nationwide.
Created print and electronic information services for applicants, business partners, the media,
and the public. Networked with state and national education organizations to amplify
program impact. Facilitated work of national task force focusing on program’s future.

Scholastic Inc¢,, New York City
Editor in Chief, Instructor (1993-1997}, Electronic Learning (1995-1997), and M iddie
Years (1993-1996) magazines. Oversaw the nation’s leading professional magazines for
elementary, middle schoo!, and technology-using educators, with a combined circujation of
more than 350.000. Launched and maintained magazine websites, and heightencd
publications’ visibility through frequent media and conference appearances. Won awards for
editorial excellence from EdPress and Folio in 1993-1996.

Editorial Director/Editor, Sponsored Educational Muterials, 1990-1993. Conceplualized,
developed, and implemented educational programs for kids on behalf of corporate partners
such as AT&T, American Express, Fuji, and Proctor & Gamble.

Editor in Chief, America’s Agenda, 1992-1993. Edited award winning thrice-yearly
magazine on education reform delivered to an audience of 173,000 top opinioen leaders in
business, government, and education. Played a major role in the magazine’s launch in 1599,

Editor in Chief, Teaching and Computers, 1987-1990. Produced groundbreaking monthly
magazine for computer-using elementary teachers, with a circulation ot 45,000. Received
multiple EdPress awards for editorial excellence. Served as Senior Editor, 1986-1987.

Association on American Indian Affairs, New York City
Public Education and Indian Education Specialist, 1984-1986. For national non-profit
Native American advocacy organization, produced member newsletter, annual report, and
other publications; provided technical assistance to tribal representatives on education policy.

New Manhattan Review, New York City
News Editor, 1983-1987, Coordinated staff of reporters to provide news coverage for
community newspaper of Lower Manhattan. Conceived, assigned, and edited news stories
and features every biweekly issue; wrote six features per year.

City University of New York, New York
Editor, The CUNY Voice, 1983-1984. Produced professicnal monthiy newspaper distributed
to students in all City University campuses in the five boroughs of New York, Coverage

included issues such as university financing, tuition, student rights, and cultural diversity.
Developed a network of editors from all campus-based student newspapers.



Mickey Revenaugh 3

Action for a Better Community, Rochester, NY
Program Developer, 1982-1983. For non-profit community action agency, developed grant

proposals, assisted in project monitoring, and prepared a five-ycar plan for the total
organization.

Director, Home Energy Assistance Program/Energy Crisis Intervention Program, 1981-
1982. Oversaw financial assistance program to help families meet their energy needs.
Conceptualized, scripted, and collaborated in production of award-winning television
documentary, “Energy Costs and the Poor.”

Rochester Patriot, Rochester, NY
Managing Editor, 1979-1981. Served as sole paid editorial staff for biweekly alternative
newspaper specializing in investigative political, consumer, and environmental reporting, as

well as lifestyle and feature coverage. Wrote, edited, and participated in design and
preduction.

Freelance and Consulting
Writing, 1975-present. Articles have appeared in Distance Learning, Threshold, Scholastic
Administr@tor, Curriculum Administrator, Upgrade, Educational Leadership, Technology
and Learning, THE Journal, Technology Planning & Management, eSchool News, BookTalk,
PTA Today, New York Newsday, Smith Alumnae Quarterly, Upstate Magazine, Rochester
Democrat & Chronicle, New Haven Advocate, New Haven Register.

Public Relations/Marketing, 1996-present. Served as national spokesperson for
Toshiba/National Science Teachers Association ExploraVision competition, making
hundreds of radio and television appearances each year. Assisted singer/songwriter Wendy
Wall and her Wildbird Records label in development of website and guerilla marketing
campaign. Produced marketing materials for Grunwald Associates technology consultants.
Provided marketing consultation for PBS TeachetLine.

Conient Development/Project Management, 1997-present. Produced online and oftline
content for Microsoft Classroom Teacher Network (Productivity in the Classroom and New
Teachers’ Corner); Microsoft Encarta Lesson Collection; Gateway Computer consumer
catalog; MCIWorldCom Feundation Marcoe Polo Project.

EDUCATION
Stern School of Business, New York University: MBA, May 2003.

Yale University: Bachelor of Arts in American Studies, 1979. Graduated Summa Cum Laude
with Distinctien in the Major. Elected to Phi Beta Kappa.

Smith College: 1975-1977. Major in American Studies. Dean’s List, both years.

Coursework in creative writing and screenwriting, the New Schoel University and The Writer’s
Voice, New York City.
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Grant Application — Non-SEA CFDA 84.282B - Planning, Program Design and Implementation

NEVADA

B () CONNECTIONS
&Y ACADEMY "

PART Il, SECTION C - BUDGET NARRATIVE

Nevada Connections Academy respectfully requests a Charter School Implementation Grant as a
non-SEA applicant under CFDA 84.282B in the amount of $150,000 to be expended within the
allowable grant period beginning in school year 2008-09. NCA requests these funds for activities
related to its objectives, all of which are focused on imprnvin; student achievement, ensuring
that the school’s diverse students meet State academic content standards and ultimately graduate
from high school. NCA’s grant activities and related funded requests are as follows.
« Focused academic guidance and support for at-risk high school students. Staff will
identify those NCA students who are at greatest risk of not passing the Nevada High
School Proficiency Examination (NHSPE) and therefore not successfully completing
high school. The staff will schedule multiple special synchronous online and face-to-face
sessions with these students around the state, and deploy carefully selected curriculum
materials to ensure that these students do ultimately pass the exam and master the high
school academic program. Support requested for this activity includes $10,000 for staft
travel for intensive face-to-face student support sessions; $10,000 for curriculum
supplies; and $5,000 for contracted services (staff development, curriculum design,

assessment), for a total of $25,000 for this high-priority activily.

o Student technoelogy assistance: Access to a computer and an Internet connection is

necessary for students to benefit from the NCA curriculum and instructional program.

Nevada Connections Academy — Part 1l Section C Budget Narrative



Grant Application — Non-SEA CFDA 84.282B - Planning, Program Design and Implementation

Although the school endeavors to provide loaned technology to all participating families,
budget constraints make it difficult to commit to providing this technology to any
families other than the neediest, based on income and existing home technology. To
ensure that NCA can provide loaned technology to a broader number of students who
desire this assistance, NCA requests $20,000 to acquire the use of computer and related
equipment dedicated to student technology assistance.

Additional currviculum materials: While NCA provides a complete and comprehensive
curriculum to its students from its regular operating budget, it is often a challenge
meeting the very specific needs of students who are struggling or who need extra
assistance to prepare for high-stakes standardized assessments such as the HSPE. To that
end, NCA requests grant funds for additional tiered, remedial, and test prep curriculum
supplies totaling $20,000.

Staff recruitment and development: Ensuring that students meet state academic and
achievement standards requires deployment of highly skilled faculty, including those who
have mastered the latest and best pedagogy for teaching in an online charter school

environment. To this end, NCA requests $10,000 in contracted services for staff
recruitment, $5,000 in contracted services for staft training, and $20,000 for statf travel
to the National Charter Schools Conference, the Virtual School Symposium of the North

American Council for Online Learning, and other quality conferences, for a total of
$35,000.
School acereditation: To ensure that all of its students, and especially its high school

students, have access to the highest quality curriculum and program, NCA will be

pursuing school accreditation by the Northwest Association of Accredited Schools

Nevada Connections Academy — Part Il Section C Budget Narrative
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(NAAS) during the coming school year. This regional accreditation will build on the
national accreditation of the Connections Academy program as a whole. The
accreditation process includes fees and related expenses both for the accreditors
themselves and for a consultant to help the school prepare for the accreditors’ visit. NCA
respectfully requests $10,000 in grant support for this purpose.

» Professional learning communities: The NCA faculty wishes to develop online/in-
person learning communities of educators in like fields for continuing professional
development and suppott. The school requests $20,000 in contracted services for a
consultant and related training services in this regard.

» OQutreach to underserved student populations: While NCA’s current and anticipated
student body is diverse by every measure — socioeconomically, ethnically, geographically
and in terms of prior academic achievement — there are many families throughout Nevada
who are not yet aware of this high-quality, individualized option but whose students
greatly need such an alternative for their long-term educational success. NCA therefore
requests $20,000 for targeted outreach to these student populations - 15,000 for
contracted services such as mailings and media campaigns and $5,000 in direct staff

travel for a total of $20,000.

NCA’s total implementation grant request for all of these activities is $150,000.
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